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Local vendors display aloha with Hawaiian flavors

LACEY JUSTINGER
U.S. Army Garrison-Hawaii Public Affairs

WHEELER ARMY AIRFIELD — The Military Resale System
benefits military families, but only if families use it. 

“The value the Military Resale System provides for military
men and women is very important,” said a representative for
Rep. Colleen Hanabusa, during the American Logistics Asso-
ciation, or ALA, Hawaii Show, Aug. 22.

The Defense Commissary Agency, or DeCA, sells items at
cost, plus 5 percent, which covers construction, technology
and equipment. This value saves Hawaii-based military more
than 45 percent when compared to local outlets. 

DeCA savings on the mainland are figured at 30 percent
when compared to commercial prices.

According to DeCA, a family of four will save more than
$4,500 a year if buying from the commissary. A single service
member will save more than $1,550.

The Exchange saves shoppers in Hawaii 25.1 percent, ac-

cording to its October 2011 survey, not including sales tax,
which Exchange patrons don’t pay because outlets are on a
federal government property.

Plus, the Exchange donates 60 percent of its earning to
Family and Morale, Welfare and Recreation programs every
year, said Stephen Rossetti Jr., government relations, ALA.

“Patrons need to recognize the benefits and use them,”
said Patrick Nixon, president, ALA. “It’s only valuable if you
use them.”

Benefits
Patrons of the Defense Commissary Agency, and of

the Army and Air Force Exchange Service, can find their
benefits online:

• DeCA, www.commissaries.com, 
• Exchange, www.shopmyexchange.com
• Military Resale System, www.saveourbenefit.org. 

The Schofield Barracks Commissary posts signs designating which
fruits and vegetables are “Hawaiian Grown” in its produce section.
The signs contain information about the farmer and the locally grown
selection. 
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HONOLULU — The promises from the Native Hawaiian
Covenant and the Army Community Covenant were on display,
Aug. 22, as military representatives met with local vendors dur-
ing the 15th annual American Logistics Association, or ALA,
Hawaii Show, here.

The Army in Hawaii has signed these two covenants to build
stronger and more positive relationships in the local Hawaiian
community.

“This is a great demonstration of the partnership in Hawaii
between the public and private sector and the military pres-
ence, which is incredibly important to the local economy,” said
Patrick Nixon, president, ALA. “Hawaii has small, family-run
businesses with unique flavors, and this show gives small busi-
nesses an opportunity to do business with the government.”

Buyers and managers from ALA, the Defense Commissary
Agency, or DeCA, and the Exchange toured booths, tasted sam-
ples and discussed marketing and distribution plans with 80 lo-
cal companies from the Hawaiian Islands, choosing products

that will be featured on
store shelves.

In 2011, DeCA purchased $41.06 million of products from 94
Hawaiian companies and $5.1 million of fresh fruit and vegeta-
bles from 118 Hawaiian farms. The fresh produce includes 140
varieties and comes from Oahu, Maui, Molokai and the Big Is-
land.

“We absolutely make an effort to buy local and organic pro-
duce and products,” said Cindy Workman, a Commissary shop-
per. “We want to support local businesses and farmers as much
as possible.”

“I can’t thank our military vendors enough for their support
of our local vendors, especially farmers,” said Rep. Mazie Hi-
rono, who attended the show’s opening ceremony. 

Hirono said these partnerships with the Commissary and Ex-
change are critical opportunities to showcase Hawaiian prod-
ucts. 

“The military is such an important part of our economy,” she
added.

“Produce from Hawaii makes a difference in freshness,” said
Danielle Manintin, while shopping at the Schofield Barracks
Commissary.

Keith Hagenbuch, executive director, DeCA, said the
four commissaries on Oahu serve 166,000

service and family members, and DeCA is constantly looking at
new items to broaden stock assortment, keeping shelves fresh
with new and innovative items. 

“Customers vote on the products we keep stocked, based on
rings through the register,” Hagenbuch said. 

From this year’s show, more than 165 new items and 11 com-
panies were picked up to stock Hawaiian commissaries.

“There was a large selection of organic products in this year’s
show, which is exceptional,” said Susan Sturgeon-Campbell,
store director, Schofield Barracks Commissary. “We picked up a
lot of organic products because the demand is going more
health conscious.

“We’re looking for items that are different or unique, with fla-
vors that highlight Hawaii.” 

“We picked up a lot of organic products
because the demand is going more health
conscious.”

— Susan Sturgeon-Campbell
Store director, Schofield Barracks Commissary

Covenants
Not familiar with the Native Hawaiian Covenant or the

Army Community Covenant? Visit:
• www.garrison.hawaii.army.mil/hawaiiancovenant/de-

fault.htm
• www.garrison.hawaii.army.mil/communitycovenant/de-

fault.htm.
Earl Kuisu, with Hawaiian Sun, displays the company’s newest product line, which includes flavored pancakes like chocolate macadamia nut,
lilikoi and pineapple, and syrups like lilikoi and guava during the ALA Food Show.

Commissary, Exchange patrons have budget-saving options 

Diamond Head Seafood displays its selection of fresh fish available at
the Commissary during the ALA Food Show, in Honolulu, Aug. 22.


